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208 E. Bayfront Parkway ( Suite 103 ( Erie, PA 16507-2405

                                               1.800.524.3743 ( Phone: 814.454.1000



                                                                               Fax (814) 459-0241

                                                                 www.VisitErie.com 

       VisitErie Tourism Mini Match Application
January – December 2020
Applications will be accepted throughout the year; first-come, first-served

Mission Statement: 
VisitErie is the leader for marketing Erie’s tourism industry and promoting its economic growth. 

Purpose: The dollars from VisitErie are to be used as a match fund with partners to increase tourism visits to smaller businesses. VisitErie and Engel O’Neill will design, implement and track Facebook and Instagram digital campaign, with input from partner. 

Funds Available: A total of $10,000 is available for the program which runs January 1, 2020 – December 31, 2020. VisitErie will match $500 per marketing program to attract tourists outside Erie County. VisitErie partner will match the other $500 for a $1000 digital campaign. Up to 20 programs at $500 each can be funded. 

Eligible Applicants:

1. Applicants must be a Business ($250) or Corporate ($1,000) level partner of VisitErie in good standing.

2. Applicants cannot be participating or planning to participate in other VisitErie Matching Funds 
or Co-op programs.
Guidelines: 

· Programs must occur outside of Erie County.

· Partner investment of $500 must be pre-paid to VisitErie. 
· VisitErie will fulfill the entire digital campaign with tracking and feedback for the partner.

· Partners must fulfill their commitment to the program as specified below.
· VisitErie and Engel O’Neill will assist the partner with their commitment to the campaign as specified below. 
Partner commitment:
· Social media graphics and advertising materials developed and supplied by VisitErie will be posted to partner Facebook page, website and other partner online accounts as appropriate.
· Partner ad will incorporate a “valued” sales offer for the campaign to entice activity.

· Partner will track program to measure its success. 

Complete the following and return to Emily Beck at ebeck@visitErie.com. 
1. Briefly describe your sales message/intent:___________________________________________________
_____________________________________________________________________________________

2. Who is the target market/ demographic (example, foodies, families with young children, women age 20-35, beer enthusiasts etc.)  __________________________________________________________________
3. Where do you wish to run the campaign?___________________________________________________
4. Desired time frame/ month/ week/ season? __________________________________________
Partner information: 
Business name: _____________________________ 
 Contact name: _______________________________
Phone: _________________   email address________________________ web site: _____________________
Is your business active on the following: Facebook ___, Instagram ____, Twitter____, YouTube ___, Other____
